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Children’s Happy Faces Foundation With Support Of The

New York Real Estate Industry Raises Over $500,000 AtIts

12th Annual Golf Tournament To Benefit Children With
Cancer At Ronald McDonald House New York

Photography by Jill Lotenberg and Howard Wechsler

ollowing the great success of this year’s annual

golf event, Ronald McDonald House New

York® applauds the generosity of the New

York Real Estate Industry, which has enabled

Children’s Happy Faces Foundation to reach a

remarkable milestone of over $6 million in sup-
port of children’s causes over the past |2 years.

Children's Happy Faces Foundation and Ronald McDonald
House New York supporters played through rainstorms in
support of the brave children of the House who are battling
pediatric cancer. It is an understatement to say the day was
wet, but golfers attempted to play at two of our three world-
class venues—Hudson National Golf Club, Saint Andrews Golf
Club, and Sleepy Hollow Country Club. However, this did not
dampen the spirits of over 350 guests attending the dinner that
evening. The guests gathered together at the Mansion at Sleepy
Hollow for a one-of-a-kind networking experience that includ-
ed entertainment by the Parker Reilly Band and the American
Bombshells.

“The continued outpouring of support for this important cause
is commendable, and it is with deep gratitude that we thank our
hearty supporters in our mission of helping children in need,”
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said David J. Lipson, CEO and Founding Member of Children’s
Happy Faces Foundation and Senior Managing Director of Cen-
tury Management Services Inc.

“2019 will mark the 40th anniversary of Ronald McDonald
House New York. As we think about what this anniversary
means for us and all of those that helped us get here, we want
to say a special thank you to the Children’s Happy Faces Foun-
dation for playing such an integral part in our success,” said Ruth
Browne, President and CEO of Ronald McDonald House New
York.

Century Management Services, Inc. was once again Title Spon-
sor for the golf event and was joined by Platinum Sponsor Her-
cules Corporation. Gold Sponsors were Morgan Stanley and
National Cooperative Bank. Silver Sponsors included Bargold
Storage Systems, Direct Energy, Efficient Combustion & Cooling
Corp., Gallagher, and Yonkers Fire Fighters Local 628. Bronze
Sponsors included Daniels Norelli Cecere & Tavel PC and M &
R Management. Brass Sponsors included Direct Property Man-
agement LLC, ICAS Corp., and JAD Corp.

For a full list of this year’s sponsors and activities, please visit www.
happyfacesgroup.com
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Kathy Santos,
Rosario, and Carolina Schwartz
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rian Ray, Michael Dweck, Jeff Schwartz, and Steve
Sladkus, Schwartz Sladakus Reich & Greenberg

Marta Peralta, Century Management;
Christina
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Jerome Kelton, Ronald McDonald House New
_York and Kyla Basso, Edgewater Country Club
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Rick Martin, Ronald McDonald House New York, Ruth Browne, Pres-
ident and CEO, Ronald McDonald House New York, David Lipson,
Century Management, and Scott Broccoli, Make-A-Wish Foundation
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NYSC: Front Row: Aggie Malinari, Beth Blank, and Nicholas Spiegler
Back Row:Grace Lurcott, Evan Eisenstein, Clark Poccia, Vinny Maimone,
Ryan Gabrielle, and Peter Accocella
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Dan Wollman, Gumley Haft and Josh Goldman,

Bargold Storage and David Lipson, Century
Management
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Melissa “Wonder Woman” Vlasaty
and Sean “Superman” Csaszar
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